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Welcome to ‘The Future Generations’ Issue. This month we explore the efforts of a new
generation of designers whose works – although appealing across the board – are specifically
geared towards paving a new path for future creatives and ensuring a more positive and
impactful industry.
In one of our interviews, Emirati designer Omar Al Gurg talks about the importance of
designing with a positive attitude and making a change in the world, however big or small.
“What attracted me the most was the idea and possibility of making a difference in the world
through design,” he told me. “My motivation is always to create a positive difference in people’s
lives, and my goal is an ongoing one of designing with a happy attitude.”
He also added that young creatives today should not shy away from carving their own paths
and sharing their unique perspectives. “I hope that the younger generation is starting to look
more inward when it comes to their inspirations. It’s great that we have a lot to learn from that
[which] surrounds us, but it’s also important not to lose your identity when it comes to creating
something new and introducing it to the world,” he said.
And while young designers are looking to the future, they are equally conscious about
preserving and honouring the past. “We believe that life as a creative living in Italy inculcates
values of preservation of cultural heritage and masterpieces created in the past. This
environment teaches you to revere the past and makes you want to conserve it and foster it,” said
Kaisha Davierwalla, co-founder of online collectible design gallery Vaspaar, who, along with her
partner, is working with a younger generation of design collectors from their base in Milan.
In other parts of the magazine, we speak to UAE-born and -raised Amad Mian, who has
co-founded an organisation called Dastaangoi in his native Pakistan, which he hopes will help
shift the narrative around the country and garner cultural exchange while also placing Pakistan’s
remarkable art scene on the global map.
“With artists’ residencies and [exhibitions], we aim to showcase a different side to Pakistan
that most are, unfortunately, unaware of: a side that is more creative and more human. We also
continue to tell stories around the global south and are slowly building a base for collectors of
Pakistani art globally,” Mian explained.
In other news, we have now opened the entries for the identity Design Awards, where both
regional and international practices and designers are able to submit their projects for the first
time. I am also excited to announce the new Product Design category, which I am sure will see a
plethora of outstanding works. You can visit our Awards portal on identity.ae to learn more.

Aidan Imanova
Editor

Photography by Mattia Balsamini

Editor’s Note

On the cover:
Vaspaar Gallery combines
Mid-Century Italian and
contemporary design
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Bridging
worlds
Dastaangoi is a platform
based in Islamabad that is
challenging perspectives
of the global south
through art and cultural
exchange
WORDS BY AIDAN IMANOVA

2021 resident Syed Mostafa
Mohsin painting at the
Dastaangoi Artist Residency
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From left to right: ‘Savari’, oil
on brass, Zahra Asim, 2021.
‘Through my window’, oil on
brass, Zahra Asim 2021.
Below: 2021 Dastaangoi Artist
Residents and cofounder of
Dastaangoi, Amad Mian

‘D

astangoi’ is a 13th-century Urdu storytelling tradition and comes from the Persian words for ‘story’
and ‘to tell’. Amad Mian and his wife Waleeya
Ahmad had this mission in mind when they co-founded
Dastaangoi in Islamabad, Pakistan, where the couple found
themselves at the height of the pandemic in 2020. Having
both grown up in the UAE, and finding themselves somewhat disconnected from their surroundings, they began
Dastaangoi as something of a curiosity project about the
global south, and Pakistan in particular. “Having roots there
but never having lived in it, we wanted to find a way to connect, to hear different stories and to experience the culture,”
Mian begins.
Two years later, the organic growth of Dastaangoi
has been immense. With a second artists’ residency programme scheduled for October – a programme which
has now opened up internationally – Dastaangoi has its
own art gallery space and product design studio, as well
as a podcast and a host of special events. “Each aspect of
Dastaangoi tells stories but each initiative utilises different
forms and media to document a contemporary narrative
around Pakistan and the global south,” Mian adds.
The couple wanted to create a platform that challenges the
traditional narratives around Pakistan through the bridging
of the divisions between people, art and culture. “When it
comes to Pakistan, a lot of Pakistani expats tend to be stuck
in nostalgia and other nationalities [are] stuck within headlines,” Mian explains. “These are some stereotypes we are
hoping to break with our contemporary content and form
of storytelling, as well as [by] showcasing artists who tend
to be at the epicentre of what’s happening in the global south
at any period of time.”
THE FUTURE GENERATIONS ISSUE
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Left: ‘Forget about it’,
gouache and fungus
(preserved) on wasli,
Hooria Khan, 2022.
Below: Dastaangoi
Candle, 100% Pakistani
beeswax candles
available at The Third
Line in Dubai

From its humble beginnings as an online platform on Instagram, Dastaangoi slowly evolved
into a physical presence in the couple’s vineyard
in Islamabad, where they host the artist residency
programme, as well as the art gallery. “Islamabad
is the capital of Pakistan and is such a transient
place where we get all sorts of people coming
through, so it’s a very interesting, dynamic place
that reminds us of Dubai in some ways. It is also
extremely green, and that aspect of nature has
always been a creative and inspirational centre
for us,” Mian says.
The Dastaangoi Artist Residency was the
first of its kind in Islamabad, where five artists
from across Pakistan were selected by an advisory board of industry experts including Sheikha
Hoor Al Qasimi, Pablo del Val of Art Dubai, artists eL Seed and Rami Farook, and Sunny Rahbar
of The Third Line gallery. The artists engage
in a two-week programme, which takes place
on a 5.6-hectare vineyard, orchard and garden,
with mentorship sessions, talks and excursions
around the city. The result was a diverse body
of work, from miniatures and cyanotypes to oil
12

art

paintings from a host of artists including Maryam
Baniasadi, Zahra Asim, Dinal Jalil, Mubashar
Iqbal and Syed Mustafa Mohsin.
“With these artists’ residencies and [by]
exhibiting different artists, we aim to showcase
a different side to Pakistan that most are, unfortunately, unaware of: a side that is more creative
and more human,” Mian explains. We also
continue to tell stories around the global south
and are slowly building a base for collectors of
Pakistani art globally.”
This year’s residency shortlist includes an
international roster of artists from Italy, Jordan,
Turkey, the UK, the UAE and Pakistan, whose
names will be revealed soon. At the end of each
residency, artists are encouraged to donate works
that are then showcased across the property, giving the spaces a visual memory of past residents’
works and their experience of the place.
On the other hand, Dastaangoi Gallery began
when the artists from the first residency asked
for help in selling their works – “[and] so we did,”
Mian says. The first show in March of this year
was titled ‘Reflections’, by artist Hussain Jamil,
and was heavily inspired by Mughal Empress
Nur Jahan and the Sheesh Mahal. The experiential exhibition showcased Mughal miniature
works hammered on metal sheets, which were
hung across the walls and ceiling. Viewers were
provided with candles to see the pieces fully. The
room was filled with the smell of damascene

‘Untitled V’, cyanotype print on Italian
soft paper, Mubashar Iqbal, 2021

Dastaangoi Gallery in
Islamabad, Pakistan

roses, and ragas were played out loud, creating a
sense of reminiscence. The gallery’s second show,
‘Liminal Spaces’, showcased two female artists
from Lahore – Zainab Zulfikar and Houria Khan
– who explored themes of power and gender,
while its latest show is by an Iranian artist living
in Germany, Marjan Baniasadi, titled ‘Colours of
Home’, which questioned the idea of belonging
by searching for the familiar.
While cultural exchange is of utmost value to
the organisation, Dastaangoi is also committed
to its local and regional heritage and economy.
Its design studio works with local craftspeople
to create products such as pure beeswax candles,
miniature maps, and brass and stonework. Mian
explains: “[We want to] help craftspeople create
new revenue streams and encourage the revival
of some of our dying crafts.”
id

THE FUTURE GENERATIONS ISSUE

13

design

The art of
collecting
Online collectible design gallery Vaspaar is paving the way
for a new generation of design collectors worldwide
WORDS BY AIDAN IMANOVA

Camaleonda, Italian Mid-Century set
by Mario Bellini for B&B Italia (1970).
Genesi coffee table by Andrea
Grecucci. Gala rattan chair by Franco
Albini for Bonacina (1951)
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“O

ur interests – both professionally and
in our private lives – always brought us
towards the world of collecting,” begin
life and business partners Kaisha Davierwalla
and Andrea Grecucci, founders of online gallery
Vaspaar, which specialises in contemporary and
collectible Mid-Century Italian design. “[This was
the case, whether it was] art shows, our social
circles that were always full of fellow creatives, or
clients that we worked for. We also believe that
life, as a creative living in Italy, inculcates values
of preservation of cultural heritage and masterpieces created in the past,” the duo explain.
The couple are currently based in Milan where
they met 12 years ago at university – Grecucci
occupied with the technical side of design while
Davierwalla delved into the histories and the evolution of the design world. “I think the histories
always fascinated me more because of the passion
my father had for antiques,” says Davierwalla, who
was born in India to a Zoroastrian background.
‘Vaspaar’ translates to ‘the provider of all things’ in
ancient Persian – a word that aptly describes the
gallery’s nurturing approach, encouraging a new
way of collecting which honours the past while
paving the way into the future.
Vaspaar’s founders – who hold a deep appreciation for Mid-Century and contemporary Italian
design from the likes of Gaetano Pesce, Gio
Ponti and Alessandro Mendini – are passionate
about educating and leading a new generation
of collectors in purchasing well-researched and
thought-provoking pieces. The gallery’s online
presence – which began well in advance of the
current hype around virtual spaces and the
metaverse – made it easier and more accessible for
a younger audience of Millennials and Gen Z-ers.

“In today’s day, the symbols of bygone eras and While it was tricky to retrieve original pieces on
those that gave birth to the postmodern world the internet in the past due to a lack of available
we were brought up in hold great value. For us information, the Vaspaar duo want to ensure that
to be able to be in a line of work where we offer a their clientele is as well-informed as possible on
curated collection of a part of these symbols is fas- the value of their purchase, and as involved as
cinating to me,” Davierwalla says. “Collecting is a possible in the art of collecting.
“Buyers come looking for these nuances in the
preservation in the very basis of the act. But what
we offer collectors are these mementos that act as pieces they purchase: an old production mark, a
milestones of the advancement of the decorative faded label [or] a peculiar physical attribute. This
speaks volumes about how the attitude to collectarts arena.”
Transparency and authenticity are of utmost ing has evolved, and how the value of these comimportance to Vaspaar, whose founders meticu- modities is perceived,” she says. We get more and
lously check the origins of each piece in the gallery more feedback from each new client that arrives
to ensure its historic value, physical attributes and [confirming] that this urge to conserve has
condition. Every piece in the inventory is taken transcended generations and is now being taken
care of as if it were our child, Davierwalla states. forward by those of our generation globally.”

Previous page: Vogue Mid-Century floor lamp by Angelo Lelli
for Arredoluce (1950). Italian
Mid-Century parchment and
walnut sideboard with brass
legs (1940s). Andrea Grecucci's
Asse Z and stainless steel vases
from the Proiezione series.
Right: Kaisha Davierwalla and
Andrea Grecucci, founders of
Vaspaar Gallery
THE NEW GENERATION ISSUE
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Omar Al Gurg’s Dubaibased brand MODU
looks to the nostalgic
and whimsical to
offer pieces that are
designed for happiness
INTERVIEW WITH AIDAN IMANOVA

18
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design

The MODU villa featuring Spike in walnut
and ash, a set of Gene in walnut and
dabema/teak on the left, and a
of MODU’s
blocks
THE FUTUREcomposition
GENERATIONS
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Shelly is made from bend-ply
with an oak veneer finish
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Photography by Menat El Abd
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hen did your interest in design
begin? I had an interest in art long
before I had an interest in design. It
started when I was a child visiting my first museum with my aunt, which then led to a photography hobby. Through photography I learned how
to frame scenes, how to represent and showcase
objects or a space through my own eyes. I think
it was always in my nature to notice details and
help curate people’s experiences, and that’s how
I found architecture to be the most reasonable
thing to study. Through exploring that mindset,
I became fonder of design and continued to learn
of new products and projects every day. I think
what attracted me the most was the idea and
possibility of making a difference in the world
through design.
Tell us about how MODU started – and what
did you hope to create? MODU started through
small sketches in my notebook during my national
service. I would look at different daily challenges
and try to solve them through furniture design.
The sketches slowly started increasing and, before
I knew it, I was curious enough to create Spike and
to see how that would work. Spike started getting
attention from the public, then Gene joined the
MODU family and, before we knew it, we had a
brand. It all occurred naturally. I hoped to make
people’s daily lives more convenient through
pieces that would [stand] the test of time.
Why is the Mid-Century era so inspiring to
you? What are the characteristics of the era
that appeal to you and are reflected in your
pieces? There are so many beautiful aspects that
come with the Mid-Century era, but the one that
appeals to me the most is the honesty in design.
What you see is what you get. There are no
hidden mechanisms that try to conceal different

Omar Al Gurg with Gene in ash

parts of the furniture, product[s], or even [the]
architecture. I like that it is honest, seemingly
simple, and well thought-through. I try to reflect
the honesty aspect with whatever I design. That’s
probably the biggest takeaway I have from the
Mid-Century era.
There seems to be a general appetite for more
vintage (looking) furniture – especially for
younger generations. What about that era do
you think has made an impact? I think people
like feeling nostalgic. It’s more about the feeling
people get through using furniture like that, rather
than the furniture itself. As people, we’re exposed
to so much new content every day, and our brain
doesn’t get to rest. The idea of something static that
reminds you of a particular time in a fast-paced
world instantly becomes appetising to us. Having
to use and look at something timeless becomes a

Photography by Menat El Abd

source of comfort. But that’s just my speculation.
Tell us more about the graphical side of
MODU. You have very strong and identifiable branding that is both whimsical and
nostalgic. How did you want to communicate the brand’s identity? We worked with the
talented Studio Foreign to develop the graphical
side of MODU. Our main objective was to have
fun with the brand, instead of taking it too seriously. I think, because of that, our brand became
whimsical and nostalgic; reminiscent of posters
from the 1960s where people had cheeky taglines
and fun photos that helped show the public how
much better their lives would be with a particular
product. We love our products the way we love
our family, and we want to represent our family
in the most fun way that we can, all while still
being a mature and sophisticated brand.
THE FUTURE GENERATIONS ISSUE
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Gene in dabema/teak wood,
posing with MODU’s mascot

Is it important to you that the pieces also are inspired by ‘70s interiors, where most of the more piece of furniture very soon and are workreflect some cultural elements of the finishings are very tactile and influence people’s ing on a very special collaboration with IWAN
Emirates, or is MODU more about a univer- mood and senses. A few names that came to mind Maktabi Lab, which will be showcased during the
sal language? MODU is more about having a when we were putting it all together are Verner upcoming Downtown Design, at our stall.
universal language that speaks to everyone, all Panton and Charles and Ray Eames. I also took What is your goal working within the design
over the world. The subtle Emirati elements will lots of inspiration from my childhood and grow- industry? Do you see a different attitude to
of course show through the design of the prod- ing up around my grandfather’s home. Back in the design with younger generations? My motiucts, but not intentionally. I think it’s a given that late ‘80s and ‘90s, wall-to-wall carpets were huge, vation is always to create a positive difference
MODU is influenced by the Emirates, considering which is also probably why people feel nostalgic in people’s lives, and my goal is an ongoing one
of designing with a happy attitude. Another
I was brought up and raised here, but it’s also when visiting the space.
[We want] MODU’s villa to be used as a space important aspect of my motivation comes from
important to be able to say that MODU is looking
to showcase its design to the rest of the world, for creatives to gather, have a great time, share the community itself. We’re thrilled to have the
which is why it needs to be relatable to other ideas and build a strong community. What we support of everyone that comes our way and are
really want to do is make a safe haven [where] very happy and honoured to be accepted into the
cultures too.
Tell us about the MODU villa. What were people exchange thoughts and inspirations design industry with open arms. I think that the
some design references and inspirations, through a comfortable environment that doesn’t attitude that comes along with design in younger
and how will it engage the community? Our take itself too seriously. Hopefully, soon we can generations is a lot freer; people are finally startspace is a comfortable one. Putting it together, I organise talks, gatherings and movie screenings ing to design with feeling and purpose, and I hope
always kept in mind that I wanted the community that can engage the community in ways that are that the younger generation is starting to look
to feel at home when visiting, and not feel like fun and supportive – instead of [being solely] more inward when it comes to their inspirations.
It’s great that we have a lot to learn from that
they were in a showroom. The villa’s concept is business-oriented.
centred around creating a community around Are you working on anything new now that [which] surrounds us, but it’s also important not
MODU, instead of it just being a place to show- you can share with us? We’re working on a to lose your identity when it comes to creating
case our products. A lot of the elements in the villa couple of projects. We hope to release at least one something new and introducing it to the world.
id
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Design with a cause
The collectible art and design fair returns to London’s Berkeley Square
in October, with a spotlight on emerging designers
WORDS BY LEMMA SHEHADI
Courtesy of T SAKHI
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or Julien Vermeulen, working with feathers requires patience, concentration and a
steady hand. “Each feather is different, in
its shape, its curve, its reflection,” he tells identity. The artist is working to revive France’s dying
feather work tradition, a highly specialised craft
used in haute couture and millinery.
His latest creation will appear at the upcoming
edition of PAD London, the collectible design
fair in the capital’s Berkeley Square. Presented
by Maison Parisienne, the piece is a dense and
monochromatic arrangement of black feathers.
Vermeulen’s chemical treatment and dying techniques give these feathers an unexpected razorlike aspect. Though each feather is unique, they
appear almost identical, reflective of light and
shadow, thus giving the work a futuristic feel.
And while rare birds were once coveted for
their feathers, Vermeulen is working on more
sustainable forms of the craft. “We use feathers
coming from food production that are usually
destroyed, and we recycle them,” he explains.
The artist has also been developing a short feather recycling circuit in France.
Vermeulen is one of the many young artists
and designers at PAD seeking to redefine design
through sustainability, craftsmanship and storytelling. PAD’s founder and CEO Patrick Perrin
describes this trend as “a desire to inspire the
most spectacular interiors by sparking a conversation between past and present; and, most of all,
a commitment to break down barriers between

Courtesy of T SAKHI

the disciplines of art, design and jewellery in
order to foster creativity.”
Elsewhere, the Mexican designer Fernando
Laposse is known for working with overlooked
natural fibres and collaborating with indigenous
communities. For PAD London, he will present
his Sisal Pup (2021), a stool made of pruned fibres
from agave plants known as sisal. For this, the
artist spent over seven years working with the
indigenous community of Tehuixtla in southern
Mexico, whose land was impacted by desertification. To help regenerate the area, Laposse and
local families from the community planted over
80,000 agave trees, using pre-colonial terracing
methods that help retain water.

Previous page: Process of Reconciled
Fragments by T Sakhi. This page:
Reconciled Fragments coffee tables
by T Sakhi
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Courtesy of Thomas Joseph Wright
Penguins Egg Ltd for Gallery FUMI

26

design

Courtesy of Penguins
Egg Ltd for Gallery FUMI

Previous page: Iku Turso Cabinet by
Kustaa Saksi. This page, from top
left: Silly Sae and Prometheus by
Saelia Aparicio

Laposse measures the success of the project by
the return to the area of bats, who are the main
pollinators for agave. “This project goes beyond
sustainability, it’s about land regeneration and
social reparation to one of the most vulnerable
groups: indigenous people,” he says, “Design
thinking can create new crafts that represent local
economies, which promotes a vision of holistic
care for both men and nature.”
Others view collectible design as a medium to
recycle industrial waste, as well as supporting
communities. The Lebanese-Polish design duo
Tessa and Tara Sakhi has produced a series of
unique and hand-crafted coffee tables, made from
discarded waste material and stone off cuts. A
new table from the collection will be unveiled at
PAD London with Galerie Gosserez.
For this, the artists turned to their native
Beirut, whose once-thriving crafts industry is on
the verge of collapse due to an economic crisis.
The tables were produced there, using materials
from local factories and in collaboration with
craftsmen including furniture producer The
PieceMakers and marble processing studio
Marm Group.

Courtesy of Penguins
Egg Ltd for Gallery FUMI

“We often experiment with raw materials and
try to decompose them by testing their strength
and limits,” the designers said of the collection,
entitled Reconciled Fragments. “This process
makes our designs evolve spontaneously during
execution, while embracing surprises and accidents along the way. The techniques aspire [to
be] a creation associated with chaos and form,
randomness and precision, spirit and matter and
finally, natural vs man-made interventions.”
For many emerging practitioners at the fair,
design also serves as a mode of storytelling. Finnish
textile artist Kustaa Saksi will present Hiisi (2022),
the latest piece in his collection of wooden cabinets
that bring together Finnish folklore, traditional
weaving techniques and a paper yarn.
For this, oak cabinets in an elegant and simple
Nordic style are covered in a tapestry woven
out of Japanese paper. Saksi developed this
weaving material at the TextielMuseum in the
Netherlands. “I’m working with wood and paper,
so everything is wood-based,” he explained. The
cabinets are produced by Nikari, a Finnish woodwork studio that combines modern design with
Finnish craftsmanship.
THE FUTURE GENERATIONS ISSUE
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Bubble armchair by Léa Mestres
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Courtesy of Galerie Scène Ouverte
Photography by Bastien Gomez

design

Saksi imagines these cabinets as portals
to a mythological realm, referring to them
as wunderkammers, or cabinets of curiosities. His first cabinet from this series, Iku
Turso (2021), features a black, orange and
blue tapestry evoking Finnish water demons.
Meanwhile, hiisi has a dual meaning in
Finnish mythology, referring to either a
sacred place, or the magical characters – such
as trolls and goblins – that dwell there. “They
are demonic trickster-like entities,” he said,
adding, “Odd rock formations or other features of the landscape were created by the
actions of these creatures.”
Spanish artist Saelia Aparicio works at the
intersection of design and contemporary art.
Her handmade works draw on a range of
materials, from terracotta to glass and ceramics. Through this, she addresses socio-political issues such as the climate crisis, housing
inequalities and debates around gender.
Works from her latest exhibition, sentient
space, at London’s FUMI gallery, will be
presented at PAD London. The collection
of household objects is often derived from
sculptural renditions of the human body. Through these
unexpected stories unfolds a ceramic lampshade that
appears as a bob of hair, while a cubic stool features

Courtesy of Sarah
Myerscough Gallery

the limbs of a cross-legged figure warming their hands
against a bonfire.
For Paris-based designer Léa Mestres, design and
making are so intertwined that her work comes
close to sculpture. “You cannot have design without
sculpture,” she says. “I have a feeling of freedom
when I sculpt a bigger piece. Sculpture teaches you
to look differently at furniture.” Her work adopts
a free-flowing approach, with designs evolving
through the making process.
At PAD, Mestres will present a new armchair from
her Bubble Series with the gallery Scène Ouverte.
Made of lacquered resin, this large chair with a hard
surface appears like an inflatable, bouncy object. This
contrast, alongside the object’s cartoonish appearance, marks the humour in Mestres’ work.
Yet for Mestres, sustainability in design is a
double-edged sword. “It’s complicated,” she said.
“As designers we are always producing, innately
creating waste. The pieces travel all around the
world. To be sustainable, we should create pieces
which will last a lifetime because of their quality and
beauty; [going] beyond just being fancy and in style
at that particular time.”
id

Photography by Antoine Lippens
Courtesy of Julien Vermeulen
and Maison Parisienne

This page, from top: Portrait of
Fernando Laposse. Portrait of
Julien Vermeulen
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A young South African artist of Indian
descent re-imagines Eastern miniature
painting, with references to queer
identity, music and the internet

Previous page: ‘That era
has passed. Nothing
that belonged to it
exists anymore’ II,
illuminated (2021).
Right: Shakil Solanki

Photography by Johno Mellish

WORDS BY LEMMA SHEHADI
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iniature painting, with its focus on
filling the page with detail, is derived
from a religious and philosophical
fear of emptiness, or horror vacui. For the young
South African artist Shakil Solanki, this slow
and laboured medium allows him to express his
identity. “I’m always interrogating the dynamics
of queer intimacy and melancholy,” he says. In
October, Solanki will be showing new work, at
Also Known As Africa, the art and design fair
in Paris.
A bittersweet sadness lies the heart of Solanki’s
ornate works. “My work is looking back to
grief, tenderness and love,” he says. In his earlier series, ‘An Ode to ‘Yumeji’s Theme’’ (2020),
limp bodies float in densely ornate backdrops
of flowers, snakes and peacocks. Their limbs are

intertwined, often bent as in a dance, oscillating
between exaltation and agony.
Each painting contains layers of personal references. The blue-skinned figures recall Hindu deities, which the artist – whose family is of Indian
origin – grew up with at home. The series’ title
evokes a contemporary waltz from the Japanese
composer Shigeru Umeyabashi, which served as
the soundtrack to the Hong Kong blockbuster
An Ode to Love (2000).
Solanki trained as a printmaker at the
Michaelis School of Art in Cape Town, graduating in 2019. Yet he turned to miniature painting
during the pandemic lockdown. “The University
had a fantastic printmaking facility. But when I
was stuck at home without all this tech I had to
adapt, and started painting more,” he says.
Last year, he collaborated with Matthew Wild,
artistic director of the Cape Town Opera, to
produce a series of set projections for a re-adaptation of The Pearl Fishers, a 19th century opera
by George Bizet.
Shakil is part of the Gen-Z generation, who are
often characterised by being embedded in digital
social realms. Their world is often associated
with instant gratification, distraction and endless
streams of short and disconnected content. By
contrast, Solanki adopts a traditional medium
that is slow and meditative in its labour, and one
which requires obsessive attention.

‘Junoon, first
illumination’ (2021)
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Yet the density of imagery in miniature echoes Solanki’s contemporary influences: from the
Bollywood movies that he watched as a child to
the fast-paced, demanding and all-consuming
world of social media that he experiences in his
daily life as an adult.
Many of his images, he explains, are derived
from social platforms like Instagram, Tumblr
and Pinterest. “I’m permanently trawling
through them to find references,” he said. Some
of the inspiration from his upcoming series for
AKAA draws on that. “Some of it is self-portraiture, some of it is my own personal muses
from Instagram,” he explains. Among these is
the Pakistani fashion designer, yogi and dancer
Rehan Bashir.
Still, Solanki shares that the first images he
ever admired were of Hindu deities. “I was
surrounded by them,” he says. Later, he became
entranced by John Everett Millais’ Ophelia
(1851-2), a portrait of the Shakespearean
heroine who drowns herself for love. “It’s
such a morbid tragic scene that is rendered so
gorgeously; I fell in love with that haunting
Romanticism,” he says. The image is now iconic
of the British Pre-Raphaelite movement, which
popularised the notion of “art for art’s sake”.
Another major influence for the artist is the
experimental filmmaker and activist Derek

Jarman. “His whole
story, about having a
seaside haven has been
inspirational,” he says.
“An ongoing theme in
my work is the secret
place where one’s most
innermost desires are
thrown together.”
When Solanki was an art student, his university was in the throes of the Rhodes Must Fall
movement, which saw students campaigning to
decolonise education. “It didn’t really play much
of a role in my work,” he says, “But it was still
something we were very much a part of. There
were so many discussions about what the role of
art should be during times like this.”
As such, a major tension in Solanki’s art is
between the decorative and the political. “I do
hope the work can be subversive in a subtle
way,” he asserts.

Top left: ‘Ballerina Boy’, Paris,
2003 (Youssef Nabil, 2021).
Above: ‘Silly little fool,
anything could happen’ (2019)
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The
home
office

design focus

The concept of the ‘home office’ has garnered
popularity since the start of the pandemic and for
many, even post-pandemic, the trend has remained
and more flexible working hours now define one’s
daily productivity. As a result, office furniture,
accessories and lighting objects for the home are
more popular than ever before. Here, we select
pieces from designers and brands that will add a
sense of style and comfort to any working space

A bold statement
Inspired by the curves and forms of the Barbican in central London, British designer
Sam Weller’s Anagram lamp for HAY has a strong personality and robust construction,
mirroring the qualities of the building’s architectural design. Its generously curved, glossy
shade also echoes the architecture and sits atop two split anodised aluminium legs. The
lamp is both nostalgic and functional, and showcases Weller’s experiments in juxtaposing
perforated and sheet steel, which create different lighting effects. Its bold presence and
ambient downlight make it a perfect desktop lamp.
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Radical thinking
For those who lean towards more daring designs, Zanotta’s newly launched Quaderna desk has just the right
amount of character to offset any workspace. Recognised as the manifesto-collection of ‘radical design’ by
Superstudio group (who designed the series between 1969 and 1972), the iconic collection was famed for its
regular geometric shapes covered with chequered white laminate, creating an understated yet distinguishable
mesh-like texture. This year, the brand launched new pieces in the collection, including a desk, as part of its
50-year anniversary. The desk’s rectangular top is supported by two side panels that form a bridge-like structure,
while the top is reinforced with aluminium bars for stability and flatness. It also features a concealed rectangular
drawer that occupies the full width of the desk, providing discreet storage space.
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Classics never die
First conceived and developed by Charles and Ray Eames in 1958
for the private residence of an art collector in Colombus, Indiana
– and manufactured by Vitra – the Aluminium chair is one of the
great furniture designs of the twentieth century and graces many
homes, offices and public spaces worldwide. Departing from
the principle of the seat shell, the designers instead stretched a
panel of fabric between two aluminium sides to create a tight
but elastic seat that delivers the height of comfort. The chair
adapts to the body of the sitter – perfect for those working long
hours. Its wide range of models also makes it ideal for a variety
of interior styles, with finishings including a range of aluminium
bases such as polished, chrome-plated or black powder-coated, as
well as a large selection of colours and upholstery.
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Feeling romantic
Much like all of David/Nicolas’ designs, the Romancier desk for Carpenter’s Workshop
Gallery has been exquisitely designed down to thelast detail, and features an oval purple
leather top, satinated brass hardware and ridged curved legs in Amaranto wood that double
as storage cabinets. It combines the functionality of a home office desk through its considered proportions, discreet drawers and spacious cupboards on each side, while remaining
eccentric in its elegance. The desk is available in a limited edition of eight pieces, and forms
part of a wide collection of objects for the gallery.
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Democratic design
A Millennial and Gen-Z favourite designed by Nifemi Marcus-Bello, founder of Lagos-based nmbello studio, the Selah lamp is
an example of democratic design that allows the user to dictate its functionality, instead of the other way around. Whether used
as a lamp, a bookshelf or a stool, its multi-functional nature makes it a useful and aesthetically-pleasing addition to any interior
– especially within a work environment. Selah is made from steel and reclaimed mahogany, and the designer was inspired by the
manufacturing possibilities in Lagos, Nigeria, when he discovered a factory that produces metal castings for electrical power
generators which are popular in the country. Due to a lack of full-time electricity, many residents use generators as a back-up
supply. In this spirit, Selah’s defining character lies in its many functional possibilities.
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The great divide
Everyone’s home office is different: some may have a
dedicated room; others, a dedicated space. And while a desk
is perhaps the most important component to a home office,
accessories that amplify the functionality of the space are
always a plus. Pedrali’s Hevea partition, designed by Victoria
Azadinho Bocconi, does just that. It is a versatile furnishing
element that creates green walls and layouts for any kind of
workspace. The pot-holders are shaped from brass and easily
attach to a steel frame, either in a configuration or as a single
column. The partition elements fasten mechanically and are
therefore easy to separate and clean. Who doesn’t love a bit
of biophilic design?
id
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A temple of light

Linea Light Group’s products have been chosen to illuminate the new Aria Retreat
& Spa resort, in line with concepts of freedom, lightness and air

I

ntegrated into its landscape, the
new Aria Retreat & Spa overlooks
Switzerland’s glacial Lake Lugano and
is only 14 kilometres from Bellagio, making
up a 14,000-square metre subtropical park
that features a roster of luxurious amenities,
including 14 exclusive suites.
The architects behind the project – Milanbased R4M Engineering – saw lighting as one
of the main components to creating this new
landmark on the lake. Through the concepts
of freedom, lightness and air, the studio collaborated with architect and lighting designer
Giorgio Colombo, who is at the helm of
Light+Arch Consultancy, to create a lighting
concept that harmonises the elegant spaces.
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Reinterpreting the idea of luxury through
its design and works of art – these are now
skilfully blended with customised lighting
fixtures designed specifically for the project.
Many of the lighting solutions were
sourced from Linea Light Group’s professional, decorative and Stilnovo catalogues, and
range from architectural and outdoor lighting
to items that illuminate the interiors.
For the connecting tunnel leading
from the hotel to the park – built entirely underground and running within the
mountain itself – the architects chose
lighting that creates a series of sensations
and emotions, allowing guests to lose
any sense of space and time, the result of

studying movement and saturations of colour.
Since the landscape itself played such a
prominent role in the architectural design,
it comes as no surprise that outdoor lighting
was treated with the same level of importance,
using a variety of luminaires including: the
Blum bollard, installed on the outer rim of
the pool to create a naturalistic feature – a
point of light that is perfectly integrated into
the greenery, just like a flower; as well as the
Orma recessed lighting in the outdoor gardens
of the ground-floor suites, illuminating the
plants and shrubbery. Meanwhile, Lino was
used to add a touch of elegance to the minimal
green spaces of the resort, while the Pistillo
bollards were used as step markers.
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A
bold
statement
Miminat Shodeinde’s first project in the Middle East showcases the
designer’s bespoke furniture and bold design vision
WORDS BY AIDAN IMANOVA
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Bespoke Mirror by Miminat Designs.
Bespoke mirror by Miminat Designs. Bespoke
Bespoke Pendant lighting installation by
pendant lighting installation by Christopher Boots.
Christopher Boots. Table by Bonaldo.
Table by Bonaldo. Vase by Bacarat. Dining chairs by
Vase by Bacarat. Dining Chairs by
Smillow NYC
(Mel Smillow)
THE FUTURE GENERATIONS
ISSUE
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interiors

Oscar chairs by Miminat Designs. Bespoke
mirror by Miminat Designs. Coffee table by
Baxter. Rug by Kasthall
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“I

absolutely love working in the Middle East.
Coming from a Muslim background, it is
a place I hold so dear; the people, the culture, the art and architecture,” begins Miminat
Shodeinde, founder of her London-based design
and interior architecture studio, Miminat Designs.
The revamp of a home in Kuwait is her first
design venture in the Middle East – the beginning
of a larger body of work that is currently underway. “I’m very excited to learn and explore more,
and to see what the Middle East has in store for
us as a studio,” she continues. “There has been an
incredible word-of-mouth effect, so I’m looking
to be working on more projects in the region in
the near future.”
For this home in Kuwait, Shodeinde was
tasked with revamping some of the rooms of a
six-floor villa, focusing on the basement and the
main entertainment room, resulting in a mixture

Artwork painted by Miminat Shodeinde
– Untitled, 2020. Oscar floor lamp by Miminat
Designs. Sofa by Baxter. Armchair and stool
by Mole. Chair by Sergio Rodrigues for
Espasso. Rug by Kasthall. Side table by Nada
Debs. Vase by Bacarat

of neutral and deep tones, with an abundance of
natural wood and hints of colour.
Character and texture were the overriding
themes for the project, she explains, where the
client’s lifestyle and use of space dictated many of
the design decisions. The result is a mixture of masculine forms and feminine touches, with textures
including a layering of stone, timber and metals.
In fact, Shodeinde – who also designs furniture
and creates her own artworks – has worked on six
mostly bespoke, large-scale pieces for the home,
which were all handmade in London. These
include the Oscar chairs and floor lamp (inspired
by legendary Brazilian architect Oscar Niemeyer);
the three-metre Rina cabinet, which features
oxblood aniline leather fronts; and the Jude pendent, named after her client. She has also created a
bespoke mirror in deep bronze, with nods to the
art deco era.

“I like to play with strong forms, and lots of what
I design is large in terms of scale,” the designer
shares. “Wood has been and is still my favourite
material to manipulate. My defining inspirations
are movement; the poetry of movement and
capturing that through my furniture. I think my
pieces not only show beauty in the design but
[also] beauty and the art of craftsmanship, which
is important to me.”
In addition to the bespoke furniture, Shodeinde
has also worked on a four-metre painting for the
space, which incorporates hues of pink, red and
purple to soften the room and add a feminine
touch, contrasting with the bold, deep rich forms
of the furniture, as per the client’s request.
She concludes: “The real inspiration [for me]
does usually come from my clients, who have
such interesting and rich stories to tell through
their homes.”
id

Rina cabinet by Miminat Designs. Bespoke
pendant lighting installation by Christopher
Boots. Table by Bonaldo. Dining chairs by
SmIllow NYC
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The art of
opposites
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In Casablanca, Ali Lahlou designed a
peaceful and warm home whose bold
identity is just as alluring
WORDS BY KARINE MONIÉ
PHOTOGRAPHY BY OMAR TAJMOUATI

This living area features a camel leather couch from
Tacchini's Sesann collection, Pacha armchairs by
Gubi in white Terry wool, a black and white Chap
terrazzo table by Miniforms, a black marble coffee
table by Handvärk, Ombré shades rug by Ligne Pura
and the Petra white sheep skin footrest by &Tradition
THE FUTURE GENERATIONS ISSUE
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“The idea was to have three different living rooms with
n the residential area of Anfa in Casablanca, this
house, which was built around 15 years ago, features three different colour palettes and to make them all coexist
a minimalist and contemporary architecture. All gracefully,” says Lahlou. Inspired by nature, one room is
white from the outside, the building has simple forms and called the ‘salon vert’ (‘green living room’ in French) by the
large windows. Recently, Ali Lahlou – who helms ALD interior architect, who designed it as a reinterpretation of
Studio – was in charge of transforming the interior spaces the Haussmann style, with grey and white landscape Ananbô
for a Lebanese couple in their late 30s who live between wallpaper framed by the mouldings. “I wanted to highlight the
green tone of the New York sofa by Saba, as if the colour was
Belgium and Morocco.
“They bought the house three years ago and wanted to absorbed from the trees of the wallpaper,” explains Lahlou.
change the layout to adapt it to their lifestyle, without “This made the whole space eye-catching and different.”
The combination of a beige leather Pixel sofa by Saba,
touching the architecture of the façade,” shares Lahlou.
Organised across three floors and spread over 350 Plinth tables in Calacatta viola marble by Menu, Crescent
square metres, the home features a small basement with a Light suspension by Lee Broom and Bell side table by
compact kitchen plus a room for the staff. The main floor Sebastian Herkner for ClassiCon (the latter two both in
has three living areas while the upper level is occupied by brass) intertwine chic, minimalist and warm touches for a
perfectly balanced living space.
the main bedroom, a large closet and a guest bedroom.

48

This page: The
fireplace cladding in
grey ceramic is by
Pietra. Next page: The
wooden bookshelves
are custom-made. The
black leather daybed is
by Handvärk, while the
Hebe floor lamp is from
Ferm Living. The
monochromatic
painting is by Leyto

interiors
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Previous page: The wooden bookselves and entrance door are custom-made. The marble stairs are by Pietra.
This page, left: Baby Geo beige terry wool armchai by Saba, Stockholm wooden cabinet by Punt, Joaquim marble table by Tacchini, Magma lamp
by Ferred Babin, handmade rug by Soufiane Zarib. Right: The geometric red velvet bedhead is custom-made, Bell side table is by Sebastian
Herkner for Classicon, Orb brass lighting by Saba
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In the prolongation, another area invites visitors
to sit on a leather Sesann couch by Tacchini in
front of the Pietra ceramic fireplace, or on one of
the two white Pacha armchairs by Pierre Paulin
from Gubi, which all surround the terrazzo Chap
coffee table by Miniforms and a black marble
coffee table by Handvärk.
On both sides of the double living room,
an oak screen wall allows for the option of
an open area or separate third space that
feature Saba seating and Gubi and Tacchini
tables, which are placed on a Soufiane Zarib
rug complemented by a Stockholm buffet by
Punt with an artwork by Leyto, a Handvärk

daybed and the Hebe floor lamp by Ferm Living.
“The homeowners wanted clean and lightfilled spaces with a warm atmosphere,” the
designer explains. Accordingly, neutral and
earthy hues were combined with shades of
white and beige to provide brightness and make
the spaces feel timeless.
Through the thoughtful selection of materials,
Lahlou strove to strengthen visual interest, texture and personality. “The approach consisted of
playing with warm and cold [tones and materials],” he explains. For example, the combination
of wooden floors and marble stairs results in an
interesting contrast. Upstairs, a headboard in

burgundy velvet creates a sense of drama in the
main bedroom where two smoked mirror panels,
a pair of Bell side nightstands in blown glass by
Sebastian Herkner, Orb lighting fixtures in brass
by Bolia and a wood and ceramic bookshelf add
to the mix.
According to Lahlou, this project embraces the
art of opposites, but it was not always easy to get
the homeowners on board. “Initially, the client
wanted to keep the old furniture from the house
he used to live in that had nothing to do with the
new environment and the concept I had in mind,”
confesses Lahlou. “I convinced him to change
everything, but the challenge became to furnish
the entire house in just two weeks as he was on
the verge of moving in. Every piece I chose had
to be available in stores and coexist within the
space by telling a story.”
After only 10 months, the project had fully
taken shape. “The thing about my job [that] I
am most passionate about is transforming a
space and making it look like a completely different environment,” Lahlou says.
id

This page: Total grey ceramic
cladding and custom black
shelving. Next page: In the
'Salon Vert', the Pins et
oliviers wallpaper is by
Ananbo. Green New York
sofa is from Saba, designed
by Sergio Bicego. The Plinth
Calacatta Viola marble
tables are by Men, the
Crescent light is by Lee
Broom and the beige leather
Pixel sofa is by Saba
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The sitting room features a sofa by
Interior Define, an antique 1950s
coffee table from Denmark, chair by
Fritz Hansen and a Lulu & Georgia
rug by Nina Freudenberger
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An icon
reborn
Interior designer Cari
Giannoulias has brought
new life to the interior
spaces of a historical
mansion in the United
States, honouring the
home’s rich past while
paving the way for its future
WORDS BY KARINE MONIÉ
PHOTOGRAPHY BY ISABEL PARRA
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The dining room features a custom walnut dining table by
Design Cari Giannoulias and dining chairs by Molteni&C. The
wallpaper is by Phillip Jeffries in Suede Lounge. The
draperies are by Dedar and the pendant lamp by Hudson
Valley. The artworks is by Darwin Fitz
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Before falling into the hands of the couple, they were great at problem-solving, which
f walls could talk, those in this 1894
Romanesque Revival-style house would the almost 700-square-metre, three-storey this house needed,” says Giannoulias. “They
have many stories to tell. Even with its Chicago house was first built for Paul J. also shared the same passion for keeping the
cracked and stained ceilings, mildew and Benson, a successful entrepreneur of German home’s historical relevance while bringing it
unsalvageable wainscoting and floors, inte- and Scandinavian heritage. After Benson, into modern times. We all worked together
rior designer Cari Giannoulias – founder of Agnes Nering took over the home, running a – thinking and reimagining every interior
Cari Giannoulias Design – was immediately school there for singing and dancing until her architectural detail that went into the home.”
Giannoulias preserved as many original
convinced to take on the project. “It was love death in 1922. Later, during the Prohibition
at first sight; the house was magnificent,” Era, the house offered a place for people to elements as possible, including the grand
panelled doors with brass hardware, the
she remembers. “As we walked through the smuggle in liquor through the basement.
Accessed from an eight-step stone staircase, fireplace millwork, the original staircase
rooms with the homeowners [Tyler, who
co-owns a steel company with his family in with a shallow porch located behind an arched and the front door metalwork. “Intuitively,
the area, and Conor, who is an artist], you opening, the property needed a complete you see the home and want it to be tradirelived the history that occurred here. It was makeover, which was made possible with the tional; however, what I hope I have created
clear that this house needed to come alive help of the architects of En Masse (formerly is something transformative that not only
again – to be able to share its [past] but also Mike Shively Architecture). “I had worked harks back, but engages your modern-day
with them on my current home and thought sensibilities,” she says.
[to] create new memories.”

The office is adorned with wallpaper from Phillip Jeffries
and a rug from Jaipur Rugs. The contemporary abstract
paining is by Jeffrey Sanderson. The pendant lamp is
from Arteriors, the sconces from Apparatus and the
table lamp bg Bert Frank
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The living room features Slipper chairs by Jens
Rison for Knoll, reupholstered in Dedar fabric, a
coffee table by John Keal for Brown Saltman, a
sofa by Cari Giannoulias Design with Perennials
fabric, a lamp by Italian Glass Lamp (circa 1950)
and a rug by Carrier and Company for Loloi
THE FUTURE GENERATIONS ISSUE
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In the kitchen, stools by Blu Dot have been reupholstered
with custom leather. The pendant light is by Urban Electric

60

interiors

Materials that have patina and texture help give the spaces life. Muted,
grounded and organic colours prevail.
While some rooms, such as the lounge
and powder room – which were darker in nature – called for richer tones,
others – including the main bedroom
and office – exude a sense of calm and
depth combined with a surprising
touch thanks to the textural wallpaper. Wrapped in suede, the dining
area is visually rich and inviting, for
long nights of entertaining.
“As with most of my designs, the
ceilings and trims were painted to match the walls and
envelop you,” adds Giannoulias.
Vintage pieces from all over the world incorporating
different woods, ceramics and metals adorn the spaces.
“The lighting and furniture could live in any era – some
crafted years ago, while others were newly forged by
current creative minds,” says Giannoulias. “These carefully purposeful moments [spent] blending styles allow
the atmosphere to feel timeless.”
The house itself was the interior designer’s main
source of inspiration throughout the project. “It has

brought over long running traditions and borrowed
bits and pieces of European craftsmanship,” she says.
“Anything I renovated needed to pay tribute to the
craftsmen who painstakingly toiled over the details,
and anything I added to it needed to enhance what was
already there.”
While grand in its size, the home offers a warm and
intimate feeling. “I don’t know if anyone else would
have designed this home the way I did, but when I
walk into it, things ring true for me,” says Giannoulias.
“I still rediscover nuances all over again.”
id

The foyer features a
console by Castilleja,
a painting titled 'Flea'
by Katie Hammond,
sconces by Gubi, Cobra
lamps and ottomans
that have been
customised with
Hermès fabric
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A
tranquil
escape
Completed last June in Bodrum, Turkey, Caja by Maxx Royal redefines
hospitality with a design that is an ode to the region and surrounding
landscape – with a minimalist twist

WORDS BY KARINE MONIÉ
PHOTOGRAPHY BY EMRE DORTER
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ituated in the idyllic Hebil Bay, where lush nature experience,” says GEOMIM founding partner Ali Çaliskan.
meets crystal-clear water, this long-term-stay resort “We continued the Aegean spirit of summer living: the
responds to the needs of contemporary travellers. design codes in scales, textures and integration with nature
On the one hand, the atmosphere of the resort – which are all rooted in the region’s vernacular traditions. And yet
occupies 5,700 of the 10,000 square metres that make up the spatial programme is innovative in the way that these
the complete property – makes you feel at home; on the Bodrum houses are directly but invisibly connected to a
other, guests have discreet access to the services of a five- complex hotel system.”
A welcoming canopy leads to the reception hall that
star hotel.
Behind the design concept of Caja by Maxx Royal are acts as a lounge with comfortable seating arrangements.
two Istanbul-based design firms: GEOMIM, which was Organic patterns inspired by Bodrum’s textures adorn the
responsible for the architectural design, and GEO_ID, common areas of Caja by Maxx Royal – from the ceilings
which took care of the interior design. The starting point of the fitness centre to the walls of the spa and the floors
consisted of examining the spirit of the place to create a of the restaurants – showcasing several interpretations,
connection between the architecture and the surroundings, visually translated through different materials and scales.
With their monolithic aesthetic, the 22 villas available in
and to provide an experience where indoor and outdoor
different sizes were inspired by the style of constructions
living are at one.
“Caja Living is an effort to establish the relationship in the area from the 1980s. The final look, however, is a
between past, present and future in terms of hospitality modern interpretation.
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“Bodrum houses are commonly remembered with blue windows
on white walls,” says GEO_ID founding partner Tuğçe Rizeli.
“One of the significant aspects that distinguishes this project is our
decision to replace blue with black. This seemingly strong contrast
helped us achieve the luxurious feel [both] indoors and outdoors
while keeping the design minimal in the villas’ interiors.”
Present both inside and outside, the white stucco cladding blurs
the lines between the spaces and generates a serene ambiance. The
beige palette of the textiles and ceramic surfaces adds a sense of
warmth while contrasting with the black furniture, staircase and
custom-designed frames.
“Every aspect of the resort experience – the arrival, the lounge,
pool and beach, restaurant, fitness and spa – is clustered around
the entrance or by the seaside, leaving the villa zones intimate
and tranquil,” the team says. “Imagined as a serene Aegean village,
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guests are welcomed to experience a new summer holiday that will
redefine Caja for years to come.”
The magic continues around the building’s exterior, where olive
and palm trees, ivy walls and groundcovers, as well as native plants,
reflect the idea of restoration and enrichment of the existing conditions that guided the landscape design, resulting in a humble setting
that alludes to local villages.
Sustainability was also an important part of the vision for Caja
by Maxx Royal. The architecture and the design optimise light
transmission, solar gains and heat loss via the use of small rocks,
large wooden canopies, green roofs, building orientation, natural
ventilation and rainwater collection for irrigation.
With its pure lines, monochromatic tones and carefully maintained vegetation, this serene place comprises all the components
for a lifestyle that blends sophistication and tranquillity.
id

architecture

THE FUTURE GENERATIONS ISSUE

67

lifestyle

An urban oasis
Jean-Michel Gathy’s Aman New York is a tranquil escape in
the heart of Manhattan

T

he opening of Aman New York marks
a new chapter for the exclusive hospitality brand that has until now only
included properties in idyllic - and mostly
rural - locations, offering the kind of serene
escape that the brand’s identity was built
upon. Its newest New York outpost is its first
urban hotel, with plans for another handful to
open over the next two to three years in the
US alone, alongside branded Aman-serviced
private residences (Aman Miami Beach is
opening soon).
Belgian architect Jean-Michel Gathy, of
Denniston Architects – who has had a hand
in designing for almost every top-tier luxury
hospitality brand, including Aman Canal
Grande in Venice – delivered the design
of the highly anticipated Aman New York,
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which, while keeping its roots in Aman’s signature design principles, is a resort that has
the lifestyle of New York in mind.
Set in the city’s landmark Crown Building,
a 100-year-old Beaux-Arts tower that was
recently redeveloped, Aman New York has
83 suites and 22 branded residences. These
suites and residences were inspired by the
airy architecture of the brand’s Southeast
Asian properties, and guests are able to adjust
pivoting louvre-doors, opting for either an
open-plan layout or intimate privacy. Each
room features a fireplace, as well as bathrooms with oval soaking tubs and rain shower, with the choice of natural materials across
the hotel being reminiscent of Aman resorts
in the East. Additionally, a mural inspired
by the 16th-century masterpiece Pine Trees

(Shōrin-zu byōbu) by Hasegawa Tōhaku decorates each bedroom.
The three-storey spa features a 20-metre
indoor swimming pool, surrounded by fire
pits and day beds, as well as two Spa Houses
featuring a Russian banya and Moroccan
hammam rooms, plus private outdoor terraces with hot and cold plunge pools.
In true Aman fashion, the New York resort
is decked out in earthy tones, with dark marble and wood reigning supreme, creating the
serene minimalism often associated with the
brand. From the flooring and doors to the
furniture design, one can witness a mixture of
oak, walnut and cinnamon woods, contrasted
with Belgian Blue marble, as well as surfaces
with a woven pattern evoking rattan baskets
found across Asia.
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design
content

Enjoy the ride
Technogym Ride is the first indoor bike that feels like
an outdoor escape

W

hat cyclist doesn’t dream of riding
on Alpe d’Huez in the Alps or across
the Dolomites or the Icelandic
Highlands? Now, one can indulge in these fantasies with the indoor Technogym Ride smart bike
that features a 22-inch screen, allowing users
to immerse themselves in their fitness reveries
from the comforts of their homes. Through
leaps in technology, the bike has been designed
to simulate an outdoor cycling experience while
replicating real-world routes and inclines.
Using a single login (which doesn’t require
any additional installation or set up), both
professional and amateur cyclists can also
gain easy access to their favourite training
apps and content, including the likes of
Zwift, Strava, ROUVY, TrainingPeaks,
Kinomap and Bkool, in addition to entertainment apps such as Netflix and Eurosport.
The bike also offers a complete range of programmes and experiences that are designed
to improve one’s outdoor performance while
remaining inside.
Born out of the brand’s own passion for
cycling and designed in collaboration with
cycling champions over the course of 30
years – beginning with Gianni Bugno’s
MG - Technogym team in the 1990s –
Technogym’s aim was to bring
an unprecedented training
experience to professionals and amateurs
alike. As a result of
this
commitment,
Technogym has been
the official supplier to

the Olympic Games since 2000.
And one can see why. The training sessions
offered by Technogym Ride challenge cyclists to
reach their power zones while offering access to
dozens of virtual routes, including the world’s
most legendary hills and mountain climbs.
Alternatively, for those looking to focus on
other fitness alternatives, there is also the choice
of the exclusive Technogym Neuromuscular
Training programs, designed to improve both
metabolic and neuromuscular qualities, in
addition to a completely customised training plan

based on one’s own personal fitness goals.
With its V-shaped frame, flexible pedal cranks
and noise cancelling technology, the Technogym
Ride is the ideal choice for home training.
Technogym Bike is available at the Technogym
Experience Centre in Dubai
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Texture talk
This autumn, all eyes are on
making a mark with subtle
forms and textures, be it a
softly curved candle holder or
marble-effect earthenware for a
more rustic table setting

Air Decor purifier
Turi
Available at turri.it
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1. Brass tapered candle holder from CB2. Available at cb2.ae 2. Canopee Round Garden vases in porcelain by Studio des Fleurs for Hermès.
Available at hermes.com 3. Zigzag steel candlestick holder by Jermaine Gallacher. Available at matchesfashion.com 4. Waffle slipers from HAY.
Available at hay.com 5. Marble-effect earthenware mugs by Henry Holland Studio. Available at matchesfashion.com 6. 18th-century French
Aubusson tapestry cushion from By Walid. Available at matchesfashion.com
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Pop Art style
Published by Assouline, this new book delves into a
movement that influenced all facets of the creative
world – from art and fashion to furniture and
product design
WORDS BY KARINE MONIÉ

I

n any conversation about pop art, one name
inevitably comes up: Andy Warhol (19281987). The American visual artist, film director and producer – originally from Pittsburgh
– started his career as a commercial illustrator in
New York City. He soon gave free reign to his
creativity through paintings of Coca-Cola bottles
and Campbell’s Soup cans, which rapidly started
to be showcased on art galleries’ walls.
“Don’t think about making art, just get it done,”
said Warhol. “Let everyone else decide if it’s good
or bad, whether they love it or hate it. While they
are deciding, make even more art.”
The book Pop Art Style, published by Assouline,
will be released in October. It is an invitation
to better understand this fresh and subversive
movement that’s closely associated with the late
1950s and the ’60s and ’70s.
During this era, Roy Lichtenstein, James

© Artifort
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Rosenquist, Claes Oldenburg and Ed
Ruscha were putting their stamp on the
movement in the United States, while
Richard Hamilton and David Hockney
were making an impact in the United
Kingdom.
“What I always say is: I do whatever I
feel like,” said Hamilton. “People don’t
seem to understand that an artist is free
to do whatever he wants, and I’ve always
relished that possibility.”
For Robert Indiana, who also played an
important role in the movement, “Pop is love, for
it accepts everything. Pop is dropping the bomb.
It’s the American Dream, optimistic, generous
and naïve.”
Colourful images illustrate the pages of the
book, where readers are transported to different
artistic realms, including fashion and design. As

author Julie Belcove
writes, what defined pop’s principal attributes were “readily identifiable subject
matter lifted from post-war consumer culture;
the reference to or appropriation of photography
or mass media, including comics, advertising,
movies and celebrities; the adoption of commercial production techniques; and a deadpan
irony that anticipated the mood of a generation
beginning to question the status quo.”
While expressed through new platforms and
technologies, including Instagram, TikTok and
our mobile devices, this spirit is still present
today. Six decades ago, pop artists communicated through advertising and Hollywood. In the
21st century, these media have been replaced
by social media, reaching an even broader audience and allowing anyone to be actively part of
an ever-evolving pop culture.

Left : Pierre Paulin, F598 ‘Groovy’ chairs,
designed in 1964. Next page, clockwise from top left :
The Versace Spring 2018 ready-to-wear collection,
Milan Fashion Week, September 2017; Contemporary
chair designs by Cesare Leonardi, Polycube, Pierre
Paulin, Giorgio DeCurso, Jonathan De Pas, Donato
D’Urbino and Paolo Lomazzi, from Vogue US, March
15, 1971; British artist Brian Rice, 1965
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Modernist pioneer Finn Juhl’s 48 sofa bench is as relevant today as it was when it first launched in 1948. Defined by
the architect’s characteristic sculptural forms and delicate detailing, its elegant and timeless design is a product of Juhl’s
approach of measuring his own body and analysing how individual components of the seat would carry the human body,
hence its rounded surfaces and seemingly gravity-defying seating frame. Even to the modern eye, it is clear that Juhl’s
vision looked into the future, while still featuring a more organic and natural shape.
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48 Sofa Bench by House of Finn Juhl
74

CERSAIE
BOLOGNA, ITALY
26 - 30 SEPTEMBER 2022

HALL 36, STANDS A20-B23 & A22-B25

Wall: DARK INK, DARK INK BRICK
Floor: DARK INK
Wash basin: RAK-CLOUD
Mirror: RAK-JOY UNO

